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TARGET
. 2566 | 2567 2568 2569 2570 2571
§ g 7% 7% 7% 7% 7%
GPP i i
. . 49677 | 53,154 56,875 60,856 65,116 69,675
(@11uN) . :
§ g 5% 5% 5% 5% 5%
neladod | goes 1 95474 99,933 104,929 110,176 115,684
(UIN/M1) ; ;
e,
§ . 40% 20% 15% 15% 10%
NAANNTYiBALTAED | §
(7UUN) 3,926 5,007 6,008 6,910 7,946 8,741
a E 7% 15% 15% 2% 2%
ARIENIREES 1 2,500,000 | 2,675,000 3,076,250 3,537,688 3,608,441 3,680,610
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CITY FACILITIES
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Yilasuilszaunisal 1 SMOOTH #iga lunsunifinuuasnus

- Wenun CITY FACILITIES szuuudn, W, nnsdtuas, a8s
- ANNUARANY dN8fIY 24 AN
- ANEZDANINDY 282 M tduszd sy
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QUICK WIN PROJECT

1. WATSE WATER TREATMENT 368 aiuu1n
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2. COMMUNICATION SYSTEM 21 A1UL N
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BRANDING
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- 971 CITY BRANDING w3anaia laau
- mafin Brand Ambassador fitiigngasnuuasnun Tasass
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1. CITY BRANDING 50 ajuuan
Tasan1saseonansaiiins (DNA) waz Marketing nnalé 3 Must

MUST DO / MUST EAT / MUST SHOP
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MUST EAT - MUST VISIT - MUST SHOP

MUST MU - MUST REST

12:00 MUST EAT

ANYLAYNUDUATNUN

14:00 MUST SHOP
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10:00 MUST SHOP
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NAKHONPHANOM FASHION WEEK

luiaa [un1596 #RealFASHIONWEEK w58 Co-Branding i

= | r=|
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QUICK WIN PROJECT

1. NAKHONPHANOM FASHION WEEK 100 a1uu1n
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CITY EVENTS

ANSEAUNINTINAN)VDIVINIAUATANUN AU LALUIN
FAITH CITY (1{n9u¥afsnsn) waneu Linanssy lusea
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QUICK WIN PROJECT

1. CITY EVENTS 200 aluun

TasaN13enIzaL szLﬂaaumumﬂmamwmﬂmLum Faith City
(mmummwm) Lwamaﬂaﬂumwmau LLa”ﬁﬁ’Nﬂ’]W%’ﬂﬁLﬂﬂﬂ’]’i
1FNTINUREN DD ArEnsauansenans SOFT POWER
(event L@au 1, 3, 5, 7, 10, 12)
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CITY BRANDING soau

[Asun1snsasigonanuniiiJod (DNA)

la: Marketing N9, 3 Must (Visit, Eat, Shop)

CITY EVENTS 2004w
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dliJoy Faith Festival (INANNaIIKIASNSA)
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SOFT POWER ( Event Inou 1,3,5,7,11,12)
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